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Disclaimer
Columbus A/S’ financial reports, whether in the form of annual report or interim 
report filed with the Danish Business Authority and/or announced via the 
company’s website and/or Nasdaq Copenhagen, as well as any presentations 
based on such financial reports, and any other written information released, or 
oral statements made, to the public based on this report or in the future on 
behalf of Columbus A/S may contain forward looking statements. Such 
statements are subject to many uncertainties and risks, as various factors of 
which several are beyond Columbus A/S’ control, may cause that the actual 
development and results differ materially from the expectations.
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Introducing today’s presenters

Søren Krogh Knudsen, CEO & President Brian Iversen, CFO
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Agenda
• Financial highlights 2022

• Q4 highlights 2022

• Operational milestones

• Financial review of 2022

• Sustainability Strategy & ESG Update 

• Outlook 2023 & long-term financial ambitions

• Questions
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Financial Highlights 2022
Solutions revenue split 2022

Revenue (DKK)   

1,389m
corresponding to an increase of 9%

Recurring revenue (DKK)  

192m
corresponding to an increase of 8%

EBITDA (DKK)

92m
corresponding to an increase of 3%

Profit after tax (DKK)

30m
corresponding to an increase of 31%

*Strategy & Change comprise <1% and hence is presented as 0% above

All numbers are on the continued business 

EBITDA margin

6.6%
declined by 0,4 percentage points

50%

23%

14%

4%
3% 0,5%6%

Dynamics
M3
Digital Commerce
Data & Analytics
Customer Experience & Engagement
Strategy and change
Other Local Business
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Q4 2022: 7th consecutive quarter with organic growth

Revenue

11% organic growth
amounting to DKK 365m

EBITDA margin

8.1% 
8.2% in Q4 2021 

Recurring Revenue 

33% growth
constituting 14% of total revenue

Efficiency

63%
Up from 61% in Q3 2022

EBITDA

11% increase
amounting to DKK 30m 345

294

334 343
312

250

320

10.6%

17.6%

4.4% 6.5%

8.3%

6.8%

7.4%

Q4 2022 Q3 2022 Q2 2022 Q1 2022 Q4 2021 Q3 2021 Q2 2021

Quarterly service revenue (DKKm) and growth quarter over 
quarter
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Income Statement 

Income statement (mDKK) Q4 2022 Q4 2021 Δ% 2022 2021 Δ%

Sale of services 345 312 11% 1,317 1,210 9%
Sale of products 20 16 23% 72 69 5%

Net Sales 365 328 11% 1,389 1,279 9%
External project costs -33 -43 24% -135 -115 -18%

Gross profit 332 285 17% 1,254 1,165 8%

Staff expenses and remuneration -260 -225 -16% -1,035 -947 -9%
Other external costs -42 -32 -33% -144 -124 -16%
Other operating income/costs 0 0 140% 18 -1 1825%

EBITDA before share-based payment 30 28 6% 93 92 1%

Share-based payment 0 -1 89% -1 -3 65%

EBITDA 30 27 11% 92 89 3%

EBITDA-margin 8.1% 8.2% -0.6% 6.6% 7.0% -5.3%
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Growth in global Business Lines
• Dynamics increased by 10% to DKK 

169m Q4 2022 resulting in 4% growth in 
2022 overall.

• M3 declined by 6% to DKK 72m in Q4 
2022, although delivering 2% growth in 
2022 overall.

• Digital Commerce grew by 32% to DKK 
59m in Q4 2022 primarily coming from 
Sweden and Norway. In 2022 overall 
Digital Commerce increased 22%.

• Data & Analytics grew by 30% to DKK 
15m in Q4 2022 resulting in 58% growth 
in 2022 overall.

• Customer Experience & Engagement 
grew by 19% to DKK 11m in Q4 2022 
resulting in 51% growth in 2022 overall.

• Strategy and Change in introduced as a 
new Business Line delivering DKK 7m in 
revenue in 2022.
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Increase in Recurring Revenue

Recurring revenue    DKKm• Recurring revenue increased by 
33% to DKK 52m in Q4 2022

• Increased by 8% in 2022 overall 

• Recurring revenue impacted by 
change in accounting principle, 
lowering revenue from subscriptions 
and cloud significantly.

• Continues increase in Cloud in 2022.

• Columbus Care increasing slightly in 
2022.

• Subscriptions remains stable in 2022.

• Recurring revenue constitutes 14% of 
total revenue in 2022, which is 
unchanged compared to 2021.

4 3
13 14

40
32

153 149

8

4

26 14

52

39

192

177

Q4 2022 Q4 2021 2022 2021

Subscriptions Columbus Care contracts Cloud
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Efficiency in line with expectations

• 1,537 average number of FTE’s in 
2022

• Special focus on improving efficiency 
in our Global Delivery Center in India 
starting to materialize

• Efficiency 63% in Q4 2022 compared 
to 60% in Q4 2021

Development in Efficiency

63%
61%

64%
62%

60%

Q4/22 Q3/22 Q2/22 Q1/22 Q4/21
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Growth in Market Units

• The Swedish market delivered 1% 
increase in service revenue in Q4 2022 
although 9% in 2022 overall.

• Columbus Denmark delivered 7% 
growth in Q4 2022 and 2% in 2022 
overall. 

• Columbus Norway continued their 
strong momentum, growing 15% in Q4 
2022 and 14% in 2022 overall.

• The UK Market Unit delivered 34% 
growth in Q4 2022 resulting 16% in 
2022 overall.

• The US Market Unit decreased by 5% in 
Q4 2022 resulting in decrease of 1% in 
2022 overall.
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New Sustainability Strategy

• 2022 marked the launch of Columbus’ Sustainability 
Strategy.

• Our strategy consists of two streams:
• A customer stream, which aims at accelerating 

our customers sustainable performance by 
advising and providing digital solutions that 
promote sustainability, growth, and profitability 
in their business. 

• An ESG stream, which focuses on our culture, 
business conduct, and our operational impact on 
the environment.
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ESG update - 2022

Please see the Columbus 2022 ESG Report

Environment
• We started monitoring our greenhouse gas emissions globally and 

established a confident baseline for 2022.
• We are commited to maintain or reduce our indirect greenhouse gas 

emissions by improving energy efficiency and using more renewable 
energy. 

• Currently, 60% of our electricity consumption is renewable.

Social
• We increased the proportion of women globally in 2022 
• We launched new Diversity & Inclusion initiatives to further improve
• Our employee satisfaction in our annual employee survey was at +47 

compared to +40 in 2021.
• We launched our Leadership Principles to support the creation of a 

unified culture in Columbus. 

Governance
• The gender distribution in the Board of Directors was 20% women and 

80% by the end of 2022. 

https://ir.columbusglobal.com/static-files/56f9685a-21ae-49a7-8235-0232107426c5
https://ir.columbusglobal.com/static-files/56f9685a-21ae-49a7-8235-0232107426c5
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Outlook
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Guidance for 2023
• Revenue expected to be in the range of DKK 1,500m and DKK 1,550m

- A growth of 8% to 12%

• EBITDA expected to be in the range of DKK 115m and DKK 135m
- An increase of 25% to 47%

DKKm Revenue EBITDA

2023 Outlook 1,500 - 1,550 115 - 135
Implied growth to 2022 result 8% - 12% 25% - 47%
Implied EBITDA margin 7.4% - 9.0%
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Operational milestones for 2023
• Continuing development and deployment of our Digital Advisory capabilities

• Developing sustainability offerings leveraging our deep industry expertise 

• Further strengthening our global delivery model 

• Focus on further improvement of our efficiency

• Focus on contract delivery and profitability

In Q4 2023, we will launch our new strategy with long term operational and 
financial goals. 
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Questions?
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Investor contact

• Brian Iversen, Corporate CFO, 
brian.Iversen@columbusglobal.com, +45 7020 5000

• Tine Rasmussen, Communications Director
tra@columbusglobal.com, +45 2969 0677

mailto:brian.Iversen@columbusglobal.com
mailto:tra@columbusglobal.com
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