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Acceptable results in Q1 despite operating in
COVID-19 unknown territory
Columbus continued the positive development from 2019 into the first two months of 2020 with
growth in revenue. However, in March realities changed and the COVID-19 crisis has affected the results for Q1.
Columbus are implementing measures to deal with the situation and has full attention on the wellbeing of
employees while serving customers digitally.
In Q1 2020, Columbus delivered growth of 6% amounting to revenues of DKK 510m. EBITDA decreased by 12%
amounting to DKK 53m and earnings before tax amounted to DKK 28m. Outlook for 2020 and long-term guidance
will be released when having a better insight into the impact and temporary market slowdown.
In accordance with the regulations for
listed companies’ submission of interim
statements, Columbus A/S hereby
submits the interim management
statement for the period 01.01.202031.03.2020 (3 months).
Growth of 6%
Revenue in Q1 2020 amounted to DKK
510m (Q1 2019: DKK 482m),
corresponding to an increase of 6%
compared to the same period last year.
Organically, Columbus grew by 2%.
(isolated for the acquired Advania
Business Solutions in Norway).
EBITDA decreased by 12% to DKK 53m
primarily due to onboarding of 190 new
employees as part of Columbus growth
strategy as well as an increase in bad
dept provision. Earnings before tax
amounted to DKK 28m, corresponding

to a decrease of 21%. Revenue and
EBITDA are not significantly impacted
by currency fluctuations.
2020 started off with a positive
continuation of 2019 with overall
revenue growth, despite a decline in
our US business unit. In general, all
Columbus’ business units came off to a
good start where especially Dynamics
Sweden and Columbus Care showed
strong progress.
“We had a positive start to the year
with strong progress overall. I am
content that we delivered growth
despite a radical change in our business
environment. We have managed to
rapidly adapt our business to the
changing situation, and I want to thank
our employees for

showing leadership in this difficult
situation as well as our customers for
their commitment. We foresee a
challenging 2020, however I am
confident that we will get through this
crisis together,” says Thomas Honoré,
CEO & President in Columbus.
In the beginning of March, we started
to see the impact of the global
outbreak of the COVID-19 materializing
with customers holding back
investments or postponing ongoing
projects. Especially our retail segment
has been negatively affected due to the
close down of societies. Retailers with
an omnichannel setup are not as badly
hit because they can move part of their
business online, which in some cases
has led to increased demand for digital
commerce or analytics services.
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As expected, the food segment has
experienced a hectic period with
increased demand which in some cases
has driven increased demand for
digitalization, however in other cases
the customers have postponed projects
due to lack of resources.
Overall, Columbus expects to see a
substantial, short-term negative impact
on customer demand in the coming
period.

According to local government
regulations and lockdowns, Columbus
has taken steps to ensure the health
and safety of our employees,
customers and partners while
continuing to serve our customers
100% digitally. As we write the Q1
report, all Columbus employees are
working remotely from home with full
operation capacity globally.
As a leading digitalization company, we
have broad experience serving our
customers digitally, and we are
experiencing a very positive interaction
with customers and employees in
between in adjusting to remote
working routines.
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We are able to deliver digitally from
early engagement discussions to
project initiation, implementation and
application management. We are
currently in close connection with our
customers to help them continue their
operation during this period.
Growth in Columbus Services
The revenue from Columbus Services
business increased by 4%. Organic
growth is 2%. The main contributor to
the growth is the increased sale of
Columbus Care services and a general
progress in the services business.
Chargeable hours constituted 52% in
Q1 compared to 56% in Q1 2019. The
decline is primarily due the adjustment
to remote working setup in the
beginning of March and is also affected
by the postponement or cancellation of
projects due to COVID-19 situation.
Furthermore, the decline is affected by
the onboarding of people.
Despite the decline in chargeable
hours, the services business delivered
overall growth and progress.

Growth in Recurring Revenue
The sale of cloud services grew by 51%
due to the increasing conversion to
cloud-based solutions. In addition, the
sale of Columbus Care services grew by
26%.
Recurring revenue increased from DKK
106m to DKK 119m, a growth of 12%,
which can be explained by good
progress in sale of Columbus Care and
Cloud. The recurring revenue
constituted 23% of the total revenue in
Q1 (Q1 2019: 22%).
Columbus Software same level as last
year
The revenue from Columbus Software
business is at the same level as last
year, amounting to DKK 22m.
Columbus Cloud grew by 39%, while
sales of Columbus licenses decreased
by 23% due to the cloud conversion.
Maintenance declined by 6%.
Progress in 9 Doors to Digital
Leadership®
In Q1 we launched a Cloud Factory
initiative, where we partnered with
Microsoft to conduct an assessment
and migrate more large accounts to the
cloud. When businesses started seeing
the aftereffects of the COVID-19
pandemic, Columbus worked
proactively to identify offerings that
would help businesses keep their lights
on.
In line with our commitment to the UN
Sustainability Goals, we also launched
new offerings on energy and waste
management, route optimization, and
sustainable operations that will help
our customers run are more
sustainable operations.

Risk management
In order to address the short-term
uncertainty, we have initiated a
Business Continuity Plan to mitigate
risk and keep our business in good
health during this challenging period.
Columbus has executed capacity
adjustments across business units to
address the temporary decline in
demand. In addition, we are closely
monitoring the resource allocation and
increasing global sourcing. We have
also applied different COVID-19 aid
packages around the world to minimize
the business impact.
As announced in February, the
Executive Board and the Board of
Directors have reduced their salaries by
30% for the remaining of 2020. In
addition, we have announced a global
hiring freeze and other measures.
On the sales and marketing side, we
have initiated a range of activities to
drive growth despite a changed
business structure. We have launched a
comprehensive catalogue of services to
support our customers in these unusual
times that can help them operate
remotely and keep their business safe
and running, and we are executing
global digital marketing campaigns with
good traction.
Expectations for 2020
In the first two months of 2020, we
have seen a general growth in our
business. Now, realities have changed
radically. Due to the current market
uncertainty caused by the COVID-19,
we expect a negative impact on our
business and financial performance in
the coming quarters.

Given the rapid day-to-day
developments in our main markets, we
are currently unable to accurately
assess the magnitude of this short-term
impact, including the duration of the
expected temporary market
contraction.
As stated in company release no. 6,
2020, we have therefore decided not to
announce the expectations for 2020
and our long-term guidance until we
have a better insight into the impact on
our business.
As the situation normalizes, we expect
to start picking up in a growing market.
We do expect that the conversion from
on-premise solutions to cloud will be
growing significantly over the next five
years and we also expect digitalization
efforts to pick up when the world is
settling and returning to more normal
modus. However, it is still unclear when
and how the investment appetite will
fully return.
Columbus is already well positioned
and at the forefront in the market
within cloud (e.g. Dynamics 365, M3
Cloud Suite) with a well-developed
global delivery setup specialized in
upgrading customer to a cloud solution
In 2020, cloud will be a prioritized
growth opportunity for Columbus, thus
helping our customers in the migration
to cloud with the up- and cross sell the
9 Doors to Digital Leadership® it entails.
In addition, our focus will be to
leverage the opportunities to up- and
cross sell the 9 Doors to Digital
Leadership® services to the installed
customer base.

Investor presentation
Columbus’ Executive Board will present
the results for 2020 at a conference call
today at 14:00 CET.
Please use the following dial-in
numbers:
Denmark: +45 32720417
UK/international: +44 (0) 2071 928338
US: +1 646 741 3167
Conference ID: 5258489

Ib Kunøe
Chairman
Columbus A/S

It is also possible to follow the online
webcast via this link:

A recorded version of the presentation
will be available on the website after
the webcast has concluded:

Thomas Honoré
CEO & President
Columbus A/S

For further information, please contact:
CEO & President, Thomas Honoré: +45 70 20 50 00

Latest developments
No events or transactions with a
material effect on the company’s
financial position have occurred since
the balance sheet date.
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Balance sheet

Segment data
In order to support decisions about allocation of resources and assessment of performance of the segments, the Group’s internal reporting to the

Board of Directors of the Parent Company is based on the following grouping of operating segments:

