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7, Columbus supports
E the UN Global Com-

Columbus has been part of the UN Global Com-
pact since 2012, which shows our commitment
to being socially and environmentally responsi-
ble.

Columbus supports and enacts ten general prin-
ciples of corporate social responsibility.

These principles are based on internationally
recognized conventions on human rights, labour
standards, environment, and anti-corruption.
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Code of Conduct

Columbus has established Code of Conduct, which is our general ethical guide-
line for business conduct to ensure that we in Columbus on a global level are
dedicated to promoting ethical business practices and protect Columbus against
corruption and other unethical business behavior, which we believe is incompati-
ble with the operation of a healthy business.

Introduction

Columbus is committed to being socially
and environmentally responsible and has
been part of the UN Global Compact since
2012.

Columbus supports and enacts the UN
Global Compact ten general principles of
corporate social responsibility.

These principles are based on internation-
ally recognized conventions on human
rights, labour standards, environment, and
anti-corruption.

Compliance

Columbus complies with the requirements
of the Universal Declaration of Human
Rights and The United Nations Convention
against Corruption as well as the laws of
each country in which we operate.

Transparency and creditability

In Columbus, we are committed to show
openness towards customers, employees,
shareholders, suppliers and other

stakeholders. It is essential that their un-
derstanding of our services and products is
accurate, updated and truthful. Therefore,
there is no incongruence between what we
communicate within the company and what
we do externally.

Corporate Governance

Columbus’ commitment to run a sustaina-
ble business is firmly based on the com-
pany’s core values, our Leadership Princi-
ples, our Code of Conduct and the Corpo-
rate Governance recommendations.

Columbus is committed to follow the Dan-
ish Recommendations for Corporate Gov-
ernance as implemented on 2 December
2020 by NASDAQ Copenhagen in its
Rules for Issuers of Shares.

Business partners

Columbus is committed to responsible
sourcing and collaboration with third par-
ties. We expect all business partners to ad-
here to applicable laws of each country in
which they operate.

Whistleblower function

Columbus has established a whistleblower
function, which enables employees, former
employees, customers, suppliers, business
partners, shareholders and other stake-
holders to report any suspected unlawful
activity or unethical misconduct in the Co-
lumbus Group in the form of, for example:
financial fraud, bribery, corruption, violation
of competition laws, any form of sexual
harassment and harassment due to race,
gender, religious or political affiliation, as
well as infringements of EU law, which fall
within the scope of the Directive of the Eu-
ropean Parliament and of the Council on
the protection of persons who report in-
fringements of EU law.

All communication may be reported anony-
mously and will be handled confidentially
and securely.

Link to the reporting system can be found
on Columbus’ global website, on local
country websites and on the intranet.

Link to global website:
www.columbusglobal.com/en/whistle-
blower-reporting



http://www.columbusglobal.com/en/whistleblower-reporting
http://www.columbusglobal.com/en/whistleblower-reporting
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Sustainability

In Columbus, we are committed to
contribute to the UN Sustainable
Development Goals (SDG's). We focus on
seven of the 17 SDG's. For each SDG, we
have formulated our commitment and
focus point.

Columbus’ Sustainability Strategy contains
four strategic programs; Enabling sustaina-
ble impact, Growing af diverse and tal-
ented culture, Building sustainable opera-
tions and Ensuring responsible business
conduct. All seven SDG's are covered by
these four strategic programs.

The strategy comprises two streams; an
external stream aiming at accelerating our
customers’ sustainable performance by ad-
vising and providing digital solutions, and
an ESG stream focusing on our culture,
conduct and our operations’ impact on the
environment.

Our footprint

We are committed to improving daily oper-
ations to create significant sustainable out-
comes.

GENDER
EQUALITY

DECENT WORK AND
ECONOMIC GROWTH
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Further information

We started monitoring our greenhouse gas
emissions globally in 2022 to better under-
stand how our operations affect the cli-
mate. To develop effective sustainable
practices and contribute to creating a more
sustainable future, we are quantifying and
reporting our emissions based on the
guidelines of the Greenhouse Gas (GHG)
Protocol and in line with World Resources
Institute’'s (WRI) GHG Protocol Corporate
Accounting.

The GHG Protocol includes both direct
emissions from the company's own opera-
tions (Scope 1 emissions), indirect emis-
sions from purchased energy (Scope 2
emissions) and the production of pur-
chased goods and services (Scope 3 emis-
sions).

Our data scope includes all Columbus
Group companies and offices with more
than five employees and/or above 50 m2 of
office space.
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The Sustainability Strategy is described in the Columbus Sustainability Report 2022, which is availa-

ble at: www.columbusglobal.com/Investors/CSR

UN Global Compact
Principle 7:
Businesses should support a precautionary

approach to environmental changes.

Principle 8:

Businesses should undertake initiatices to
promote greater environmental responsibility.

Principle 9:
Businesses should encourage the develofment
anddiffusion of environng ’

glogies. Py


https://ir.columbusglobal.com/csr
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Anti-bribery and anti-corruption ensure the senior management’s involve-
Columbus will not tolerate corruption, ment in major contracts and investments.
money laundering, fraud bribery or other il-

legal or unethical business activities.

Our performance and competitiveness are
strengthened solely through lawful con-
duct, and all employees must at all times
comply with applicable laws, rules and reg-
ulations.

Columbus has adopted an Anti-bribery and
Anti-corruption Policy. The policy should be
read in conjunction with applicable laws.

This policy applies to all people employed
by and associated with Columbus A/S,
covering all employees, whether perma-
nent or temporary, sub-contractors, third
party agents, suppliers, etc.

Columbus’ management is overall respon-
sible for ensuring that Columbus’ business
is conducted in accordance with this Pol-
icy.

To support the policy and to prevent cor-
ruption and bribery, Columbus has imple-
mented Authorization and Risk Manage-
ment Rules (CARMR), which encompass
rules on the authorization hierarchy and

Further information

Columbus’ Anti-Bribery & Anti-Corruption Policy is available at: www.columbusglobal.com/Inves-
tors/Policies&ArticlesofAssociation



https://ir.columbusglobal.com/policies-articles-association
https://ir.columbusglobal.com/policies-articles-association
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Columbus complies with the requirements
of the Universal Declaration of Human
Rights as well as the laws of each country
we operate in.

We respect the human rights of all employ-
ees, and all employees in Columbus have
been carefully selected on the basis of pro-
fessional competencies without regard to
religion, race, skin colour, gender, age, dis-
ability or sexual or political orientation. We
regard multiplicity as a strength, and we
will not tolerate any kind of discrimination,
harassment or bullying of employees.

To support this, Columbus has adopted a
Diversity, Equity & Inclusion Policy, which
is reviewed annually.

Any suspected unlawful activity or unethi-
cal misconduct can be reported through
Columbus’ whistleblower system (for more
information, see page 3 in this Code of
Conduct).

Further information

versity,Equity&Inclusion

Diversity, Equity & Inclusion

At Columbus, we believe that diversity,
equity and inclusion (DESI) are essential to
drive innovation and creativity and enables
better decision-making. We are committed
to building a diverse workplace that is wel-
coming, respectful and inclusive for all em-
ployees. Our vision is to grow a diverse
and talented culture.

The purpose of our DE&I Policy is to give
guidance and describe our strategies to
promote diversity, equality and inclusion in
Columbus.

www.columbusglobal.com/Investors/Di-
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http://www.columbusglobal.com/Investors/Diversity,Equity&Inclusion
http://www.columbusglobal.com/Investors/Diversity,Equity&Inclusion
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Labour rights

Columbus will not tolerate any kind of child
labour, forced labour, slavery or human
trafficking.

We strive to take good care of our employ-
ees and to treat all with respect, and we do
not tolerate any kind of discrimination and
harassment. Columbus respects employee
privacy and supports the freedom of asso-
ciation and collective bargaining.

We continuously work to improve working
conditions, such as equal pay, employee
benefits and working environment to en-
sure that our workplaces are operated
safely and responsibly, and to secure
avoidance of workplace accidents.

Following Danish legislation, Columbus
carries out the mandatory APV (workplace
assessment survey) every three years at
all Danish offices. Actions based on the re-
sults of the survey are taken.

Columbus offices outside Denmark must
comply with local legislation in terms of
workplace environment.

Once a year, Columbus conducts a global
employee survey, which covers questions
related to social working environment.

ympact
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Columbus has adopted a Data Ethics
Policy. The purpose of the policy is to es-
tablish the high standards for data ethics
that Columbus A/S group wishes to adhere
to and to emphasise our commitment to a
responsible and sustainable use of data
and to account for our general data collec-
tion and use in order to ensure transpar-
ency.

Columbus has laid down principles and
guidelines which support ethical decision-
making when using data across the value
chain.

At Columbus, control and sustainable utili-
zation of data is vital component in the
data management lifecycle. Columbus fo-
cuses on building an ecosystem that is
well-connected and can evolve sustainable
technologies to define customer needs.
Data privacy and security are integral to
the future of these services.

Columbus will ensure by means of ongoing
awareness-raising e-learning activities that
the organisation is fully aware of and com-
mitted to respecting data ethics within Co-
lumbus. We consequently set high stand-
ards for ourselves as regards our data

Further information

collection sources, what we do with the
data, and how we use them.

Columbus will periodically review and re-
vise the principles to reflect evolving tech-
nologies, the regulatory landscape, stake-
holder expectations, and understanding of
the risks and benefits to individuals and so-
ciety of data use.

www.columbusglobal.com/Investors/Polices&Articleso-

fassociation
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https://ir.columbusglobal.com/policies-articles-association

9 Code of Conduct

Taxation

Columbus Group aims to be a good corpo-
rate citizen from a tax payment perspective
in all countries in which the Group compa-

nies operate.

Columbus has adopted a Tax Policy, which
applies to all companies in the Columbus
Group, and aims to ensure that all taxes
are paid according to local tax rules in all
countries the Columbus companies oper-
ate in.

All Group companies must comply with all

local and international legislation on tax as
well as the OECD guidelines. It is a funda-
mental principle that all Group companies

must pay all taxes in a timely manner and

strive to pay taxes accurately.

Columbus Group aims to have a clear and
transparent corporate structure, and avoids
any aggressive tax planning. The corporate
structure is always driven by commercial
consideration and business strategy, rather
than any tax incentives. All tax planning is
based on interpretations of applicable laws
and legislation. When in doubt about inter-
pretation, legal advise from auditors or tax
authorities will be consulted.

Further information

The policy is reviewed at least annually on
the basis of the Group’s operations and
regulatory changes.

Columbus’ Tax Policy is available at: www.columbusglobal.com/Investors/Policies&ArticlesofAssoci-

tion

Columbus has adopted a Tax
Policy, which applies to all
companies in the Columbus
Group, and aims lo ensure that
all taxes are paid according o
localtax rules in all countriessihe

Columbus companies o in.
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